
01
WHAT IS THE ‘AUTOMOTIVE 
AFTERMARKET’?

It is the market related to the repair and maintenance 
of vehicles after they are sold to consumers. This mar-
ket includes maintenance services, repair services (e.g. 
mechanical repairs, structural repairs and non-structur-
al repairs), the sale and administration of motor vehicle 
insurance, the sale and administration of service and 
maintenance plans, the trade of spare parts, tools and 
components.

02
WHY DID THE COMMISSION 
DECIDE TO DEVELOP THESE 
GUIDELINES?

The Guidelines seek to address practices and 
arrangements in the automotive aftermarket that prevent 
Independent Service Providers (ISPs) from being able to 
meaningfully participate in the repair, service and trade of 
motor vehicles and related components. The Commission 
has received multiple complaints over the past few years 
in this regard. The Guidelines also promote consumer 
choice, safety and price competitiveness for products 
and services rendered.  

03
WHO IS AFFECTED BY THE 
GUIDELINES?

The Guidelines are applicable to all types of motor 
vehicles adapted for propulsion or haulage on a road 
by means of fuel within South Africa (e.g. buses, cars, 
trucks, motor cycles etc.). As such, the Guidelines 
affect a range of stakeholders, including consumers, 
OEMs, dealers, repairers, insurers and third-party 
providers of value-added services such as extended 
warranties, among others.

04
WHAT CHANGES DO THE 
GUIDELINES INTRODUCE IN 
THE AUTOMOTIVE SECTOR?

Consumers should have more channels to access ISPs:
• Consumers should be able to use an ISP for the 

service, maintenance and repair of motor vehicles 
covered by a warranty if the consumer carries the cost

• Consumers should be able to fit original or non-original 
spare parts by a repairer of their choice during the in-
warranty period

• Consumers should be able to choose whether to 
purchase a maintenance or service plan along with a 
new motor vehicle or purchase such a plan separately 
from a third party

Appointment of service providers and allocation of work:
• All motor-body repairers should be able to join 

the panels of OEMs and insurers if they meet their 
standards and specifications

• OEMs and insurers should fairly allocate work to 
repairers on their panels
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FREQUENTLY ASKED QUESTIONS

The Competition Commission has, on 29 January 2021, published in the Gazette the Guidelines for Competition 
in the Automotive Aftermarket. These Guidelines encourage Original Equipment Manufacturers (OEMs) to remove 
the restrictions they place on car owners when they choose service providers to maintain and repair their cars. The 
Commission believes that adherence to these Guidelines will unleash entry and participation in the aftersales value 
chain by small and medium enterprises and firms owned by historically disadvantaged individuals (HDIs). In drafting 
the Guidelines, the Commission consulted industry stakeholders and followed international best practices. 

This document is aimed at providing clarity to some frequently asked questions from stakeholders, however, it does 
not replace the Guidelines as gazetted. 



Entry into the dealership market:
• OEMs should establish fair processes for the 

selection of dealers, particularly HDI applicants;
• OEMs should introduce measures to lower financial 

requirements imposed on applicants to establish 
dealerships

Fitment and access to spare parts:
• ISPs should have access to OEMs’ original spare 

parts to allow them to properly maintain and repair 
motor vehicles and to compete with the approved 
repairers

Access to technical information and training:
• ISPs should have access to certain technical 

information, belonging to OEMs, on reasonable 
terms and conditions

• ISPs should have access to training for their 
employees from OEMs at a reasonable cost

05 WHAT IS THE IMPACT OF THE 
GUIDELINES ON THE VEHICLE’S 
WARRANTY?

If any damage is caused to a motor vehicle from work 
done by an ISP or from the fitment of non-original 
spare parts, there is a risk that certain provisions of the 
OEM warranty will be voided, while other provisions of 
the warranty may remain enforceable. The Guidelines 
provide that the OEM concerned should conduct an 
assessment, at its own cost, to ascertain such damage 
and liability. The Guidelines provide that ISPs should 
disclose to consumers this risk and whether they have 
adequate commercial insurance cover to perform the 
work. ISPs should also record such in-warranty work 
undertaken by them in their customers’ vehicle service 
books. 

06
CAN CONSUMERS STILL GET 
SERVICE AND MAINTENANCE 
PLANS WHEN THEY PURCHASE 
NEW VEHICLES?

Yes - consumers have a choice to purchase their 
vehicles with a service and maintenance plan or 
without one. Consumers can also purchase service and 
maintenance plans at a provider of their choice, whether 
it is the OEM Dealership or a third-party provider. OEMs 

and third-party providers are encouraged to design 
a variety of packages of service and maintenance 
plans. In the event of a vehicle being written off, the 
balance of the service and maintenance plan should be 
transferable to the replacement vehicle; alternatively, 
consumers should be able to cancel the contract or to 
receive a refund of the balance of the product.   

07
WHEN ARE THE GUIDELINES 
EFFECTIVE?

The Guidelines will be effective from 01 July 2021. 
Affected stakeholders in the automotive aftermarket 
industry have until then to ensure their businesses and 
business arrangements are compliant.

08
WHAT HAPPENS IF 
STAKEHOLDERS FAIL TO 
COMPLY WITH THE 
GUIDELINES?

The Commission will investigate and prosecute any anti-
competitive conduct which falls within its jurisdiction in 
terms of the Competition Act. Any party who is aware 
of any anti-competitive conduct or has a complaint can 
email the Commission or file a complaint using form 
CC1 on ccsa@compcom.co.za.

Consumers can also refer disputes directly to the Motor 
Industry Ombudsman of South Africa (MIOSA) and the 
National Consumer Commission (NCC) for resolution. 
MIOSA was established to assist in resolving disputes 
that arise in terms of the Consumer Protection Act 68 of 
2008 (CPA) regarding any goods or services provided 
by the automotive industry to consumers, including 
suppliers who are in turn consumers within the industry 
supply chain.

09
WHERE CAN YOU ACCESS THE 
GUIDELINES?

The Guidelines are available on the Commission’s 
website at http://www.compcom.co.za/automotive/


